
Netflix is one of the world’s leading streaming entertainment service with over 238 million paid memberships in over 190 countries enjoy-
ing TV series, films and games across a wide variety of genres and languages. Members can play, pause, and resume watching as much as 
they want, anytime, anywhere, and can change their plans at any time. 

Netflix Product Creative Studio helps stories find their fans through the creation of world-class imagery, video and motion graphics on the 
Netflix global platform. We are on a mission to mission is to revolutionize the way promotional content is created and delivered, finding 
new ways for Netflix members or prospective members to discover new stories or old favorites through creative visual design, video edito-
rial and sound design.

We are looking for an Artwork Designer to join our team with experience creating key art and print campaigns for films, television, games, 
music, or entertainment. As a Designer, your primary responsibility will be to create hands-on digital artwork yourself and guide a handful 
of other designers in executing a variety of creative to represent a title on service.  You will collaborate with other internal designers, mo-
tion graphics artists, editors and strategists to create visually stunning and effective artwork for content within the Netflix member expe-
rience. The artwork you create will be featured on-service (TV UI, mobile and web) and potentially out of home for off-service use. This 
unique opportunity is a blend of hands-on design work, art direction and project management in a fully autonomous environment. 
The Role
*Please submit a portfolio or link to work examples with your application for review.*
Be an artist that can independently create, ideate, conceptualize and execute artwork on their own without the use of external support. 
 Balances quality creative and project management. Innovates and implements personal workflows to optimize creative processes.
Manages projects, designers and timelines from kickoff to completion. 
Capable of managing title work while contributing to cross-functional initiatives with creative needs.
Leads, collaborates and builds strong relationships with both technical partners, creative partners and stakeholders to provide creative 
feedback and art direction.
Contributes ideas and concepts for creative innovation within productized canvases and workflows.
Can utilize readily available data and tech to make informed creative decisions. 
Able to anticipate and proactively address challenges.  Manages against expectations in highly ambiguous situations and adjusts effective-
ly to changes in context.
Remote friendly
The Right Stuff:
7+ years working within a creative environment (agency and/or in-house) for a tech/entertainment/consumer brand.
Must be an expert in Photoshop and Illustrator.  Motion graphics capabilities are not required but are a plus. Proficiency in traditional 
mediums like painting, illustration, photography etc. are also additive. 
Experience in a fast paced, high volume environment with many moving parts.
Proven ability to create and direct high-quality creative (portfolio required).
Expert in all aspects of developing creative in a digital, out of home, product or user-centric space.
Experienced in all aspects of creative project management from kickoff to completion.
Passionate about producing data-informed, measurably effective artwork.
Excellent communication and collaboration skills.
Self-motivated with the ability to work independently.
Understands, advocates, and embodies the company’s values and team goals.
Is passionate about art, film and television.  
Curious about technology and comfortable with adapting to new tools.
You’re smart, resourceful, confident and mature enough not to have an ego. You thrive in balancing left brain with right, creativity with 
project management, innovation with technology. You’re a skilled communicator who welcomes honest, candid feedback and you want to 
make an impact in the world of entertainment. 

At Netflix, we carefully consider a wide range of compensation factors to determine your personal top of market. We rely on market indi-
cators to determine compensation and consider your specific job, skills, and experience to get it right. These considerations can cause your 
compensation to vary and will also be dependent on your location. 

The overall market range for roles in this area of Netflix is typically $80,000-$350,000.

// chuckfoxart@gmail.com
// chuckfox.art

Education

Experience

Skills

Services

Colorado College
Colorado Springs, CO

Warner Bros. Discovery - Atlanta, GA
TNT Sports, Studio Graphics Apprentice

Chuck Fox Art
Freelance Graphic Designer and Illustrator

Colorado College Career Center
Communications Intern

Photoshop
Illustrator
InDesign
After Effects
Ross Xpression

Graphic Design
Illustration
Typography
Art Direction
Branding
Motion Graphics
Broadcast Graphics
Social Media
Print & Packaging

Worked with Career Coaches to create impactful and informational 
print and digital media to promote events, programs and services 
provided by the Career Center.

Contracted and pro bono work–in industries including film, literature 
and education–to design powerful graphics, packaging and illustrations. 
Clients include: Hawaii Filmmakers Collective, Bamboo Ridge Press, 
Creative Lab Hawaii

Creating key art, identities and promo graphics for the NBA, NHL 
and MLB. Additionally training as a graphics operator and broadcast 
designer for shows such as Inside the NBA, NHL Faceoff on TNT and 
MLB on TBS. 

Mar 2022 / Present

May 2020 / Present

Oct 2019 / May 2021

May 2021
GPA: 3.8

B.A. Studio Art, concetration in Integrative Design
Awards: Outstanding Senior Thesis in Integrative Design

Crown-Goodman Presidential Scholarship
Dean’s List

Democratic National Committee - Washington D.C.
Fall Design Intern

Collaborated with lead designer to find creative solutions and build 
content within an established brand identity for social media, email and 
merchandise. Content made for the social accounts of the Democratic 
Party, POTUS and Vice President.

Sep / Dec 2021
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